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TOP 10 WAYS 
of Writing 
Effective Blog 
Posts

◦ Blog posts are the main tool for driving traffic to a 
website site and generating interest in the work of ISN

◦ This presentation shows you 10 ways to think about this 
task and hopefully make it a fun exercise to engage in

◦ Out of ideas?
◦ Stuck?
◦ Or perhaps you’re looking for another way to make 

your posts even more interesting.
◦ You can do that by diversifying the type of posts you 

write.
◦ It's a fantastic way to spice up your blog and to avoid 

your readers from getting bored with repetitive 
formatting.

◦ Here are some fresh ideas on types of content that you 
can write, to resonate with your audience, help vary 
your writing tone and keep your content creative



1. The Personal 
Informative 
Post

◦ You know your interests and the people who 
share them too, so you should have an idea of 
what would be of interest to your audience. 

◦ Think about things you’ve had to deal with 
recently in your work; chances are, your readers 
have had to deal with them too. 

◦ Talk about how you’ve been impacted, how 
you’ve dealt with it, and how it’s impacted 
them. 

◦ While you may think that your experiences aren’t 
worth writing about, it can act as an affirmation 
for your audience that they’re not alone going 
through the same issues and may even lead to 
someone suggesting a solution you’d not 
thought about.



2. The How-To Post

◦ Putting together a guide for your audience as to how they 

can best prepare for a supervision session or or how to do 

effective research can help them to recognise you as an 

educational resource that they need to keep coming back 

to.



3. The Timely 
Post

◦ Your special interest calendar should tell you 
of upcoming events that may generate some 
great content ideas for you.

◦ They should be of potential interest to your 
audience and/or of crossover interest to those 
people searching for information about the 
event you’re writing about. 

◦ Don’t try to be too clever or try too hard to 
shoehorn relevance in. 

◦ E.g: When is the next Mindfulness conference?

◦ What are the main festivals happening in 
Brussels over the coming summer? 



4. The List Post

◦ Hugely popular digests that attract audiences with 
catchy titles and the promise of an easy read.

◦ A list can be easily digestible to your audience and you 
can make it funny or informative… all you need to do is 
keep it around a theme. i.e.:

◦ “10 Things I wish I knew when starting out in Supervision”
◦ Or
◦ “5  Favourite Books on Therapy”
◦ See Here for a post by Robin Shohet

◦

https://wordpress.com/post/independentsupervisorsnetwork.com/901


5. The 
Interview Post

◦ Chances are, you know interesting people 
with unique experiences, so why not interview 
them? Ask them questions that your audience 
would like to know the answers to and would 
benefit from.

◦ Thought Leaders: Find someone you know in 
your industry – someone you admire or who 
has a reputation. 

◦ Conversely, you don’t have to look for hard-
to-reach people: 

◦ Go and interview ordinary people who have 
accomplished something extraordinary.



6. The Observational Post

◦ Have you seen something that has triggered a thought
◦ Did you find you are reading more about your profession on 

social media and feel you need to get your practice 
connected?

◦ Write about it.



7. The Futurist 
Post

◦ You know where your profession is now and 
you have a fair idea where it’s heading, so 
write about it. 

◦ Let your audience know that it’s conjecture 
on your part, but you can detail why you think 
some things may change and some may not.

◦ You can be as broad or as specific as you like 
but be prepared for challenges to your ideas.



8. The 
Controversial 
Post

◦ Controversial posts can easily draw people’s 
attention because everyone has their own 
opinion about something. 

◦ The trick is to lead from the title: ie. 

◦ “All teenagers should spend one year in the 
Army”!

◦ But you need to have courage to post such 
titles as they may elicit strong feelings from 
readers. 



9. The Roundup Post

◦ Also known as countdowns, these are usually seen in year-
end posts, or sometimes, just to sum up things in one post 

◦ i.e. 

◦ “7 best Psychiatry books of 2019” 
◦ or 

◦ “5 Things I have learned in 2019””.



10. Ask 
Questions

◦ Asking questions interests readers, especially if what you 
ask personally affects them. 

◦ Choose a question to tackle and then present specific 
answers.

◦ You can also set up a ‘Poll’ on your post to engage more 
fully. 

◦ See here for an example on the ISN site 


